
Internet & eCommerce Use by Individuals Survey 2014

October 2014



To present the findings of the Internet and 
eCommerce Use by Individuals survey carried out 

by the MCA.

PURPOSE OF PRESENTATION



SURVEY OBJECTIVES

GAUGE the 
growth of 

eCommerce use 
across Malta & 

Gozo.

COMPARE results 
to identify trends 

& changes in 
buying behaviour 

patterns.



SURVEY METHODOLOGY

Sample

• 800  net respondents.

• An additional 118 
interviews conducted to 
boost the eCommerce

users cohort.

Fieldwork

• 10-min CATI

• April-May 2014

• Margin of error of 3.46% at 
95% confidence interval.



Internet Use
% of total respondents 

27%

48% 49%

59%

65%

71%

2006 2007 2008 2009 2010 2014



Internet Use by Age
% of total respondents 

12%

44%

67%

84%

93%

20%

45%

79%

88%

97%

31%

57%

90%

95%

100%

66 +yrs

50 - 65yrs

40 - 49yrs

30 - 39yrs

18 - 29yrs

2014

2010

2009



Devices used to Access the Internet
% of total respondents

68%

23%

30%

Laptop/PC Tablet Mobile

1%

19%

7%

22%

Tablet & mobile only

Laptop & mobile only

Laptop & tablet only 

Laptop, tablet & 
mobile

% of internet users 



Use of Digital for Product Research
% of internet users

32%

11%

25%

19%

14%

Never

Rarely

Sometimes

Often

Always



eCommerce Use
% of total respondents

26%
30%

43%

51%
54%

2007 2008 2009 2010 2014



eCommerce Use – by age
% of internet users 

27%

62%

73%

82%

79%

54%

69%

78%

85%

87%

40%

57%

76%

89%

97%

66 +yrs

50 - 65yrs

40 - 49yrs

30 - 39yrs

18 - 29yrs

2014

2010

2009



Last Time Bought Online
% of internet users 

73%

14%

5% 7%

Last 3 months Last 6 months Last 12 months More than a year 
ago 



Frequency of Purchases
% of eCommerce users 

Once a week
3%

Between 2-3 
times a month

20%

Once a month
28%

Once every 3 
months

34%

Twice a year or 
less 
15%



Frequency of Purchases
% of eCommerce users that bought online in last 6months 

63%

22%

15%

71%

18%

11%

71%

20%

9%

52%

29%

25%

Less than once a month

At least once a month

More than once a month

2014

2010

2009

2008



Checking Items In-store (‘showrooming’)
% of eCommerce users 

30%

16%

27%

16%

10%

Never

Rarely

Sometimes

Often

Always



Countries Bought From
% of eCommerce users

UK
91%

Malta
34%

US
24%

Hong Kong
23%

China
21%

Germany
9%

Italy
9%

EU country
3%

Rest of the world 
3%



Local Websites - most mentioned
% of eCommerce users that buy from local sites

Airmalta
39%

Maltapark
33%

Agenda
11%

OOII
6%

Maltasupermar
ket
5%

Ticketline
5%

BDL
4%

Scan
3%



Local eCommerce

Purchases from local websites
% of  eCommerce users that have bought in last 6 

months 

Preferred Items
% of  those that buy from local sites

Flight tickets 
35%

Book/CD/DVD
23%

Event tickets 
11%

Booked 
service/appt.

11%

IT/electronic 
goods 
10%

Financial services 
9%

Accommodation 
8%

7%
16%

34%

2009 2010 2014



Items Bought Online From Foreign Websites
% of eCommerce users

4%

8%

8%

11%

12%

12%

12%

13%

15%

20%

24%

24%

28%

36%

45%

63%

Paid subscriptions to knowledge-based …

Spare parts 

CDs / DVDs 

Toys 

Cosmetics/Perfume/Skincare products

Event tickets

Household goods 

Other travel arrangements

Sports equipment 

Hobby / Collector’s items 

Holiday accommodation

Jewellery / Fashion accessories 

Flight tickets 

Books

IT and electronic goods 

Clothes/Shoes



Items Bought Online From Foreign Websites
% of eCommerce users that bought online in last 6 months

13%

16%

0%

20%

39%

44%

44%

10%

17%

14%

23%

41%

41%

48%

21%

25%

24%

29%

37%

46%

65%

Hobby / Collector’s items 

Holiday accommodation

Jewellery / Fashion accessories*

Flight tickets 

Books

IT and electronic goods 

Clothes/Shoes

2014

2010

2009



Foreign Websites – most mentioned
% of eCommerce users

eBay
77%

Amazon
38%

Sportsdirect
28%

ASOS
18%

Play.com
14%

Book 
Depositry

5%

Ryanair
4%

Boohoo
4%

Tiny Deal
2%



Reasons For Not Buying From Local Websites 
% of those that don’t buy from local online shops 

5%

4%

6%

15%

30%

32%

36%

Other

Delivery times offered by local sites are 
unsuitable/not flexible

For local purchases, prefers to visit 
shop 

Prices are same as in store

Choice is limited

Prices are not as competitive as those 
on foreign sites

No need to



Preferred Method of Payment
% of eCommerce users that bought online in last 6 months 

31%

66% 67%

80%

73%

48% 50%
44%

3%
6% 8% 7%

2% 1% 0% 1%3% 1% 0% 1%

2008 2009 2010 2014

Paypal Credit card Debit card Payment on delivery Other methods



Amount Spent in a Year
% of eCommerce users

32%

22%
25%

12%

6%

2%

Up to €200 Up to €500 Up to €1000 up to €2000 More than 
€2000

Doesn't 
know/no 

reply



Reasons for Buying from a Particular Website
% of eCommerce users

7%

7%

13%

19%

20%

22%

24%

26%

27%

36%

66%

Popularity of website

Recommended on social media sites

Suggested by family/friends

Promotions/Offers

Brand/s on offer 

Responsive customer service

Security measures implemented on …

Attractive product pictures & detailed …

Positive reviews about retailer or …

Low or free shipping

Low prices 



Reasons for Not Buying Online
% of non-eCommerce users 

10%

19%

22%

26%

32%

Non-delivery or delays /delivered 
damaged or are different from what 

you ordered 

Concerned about security 

Prefer to see and/ or try on items 
before buying 

Don’t know how to make an online 
purchase 

Not interested or do not need to 

2010 - 59%

2010 - 42%

2010 - 31%

2010 - 50%

2010 - 48%



Thank you

T + 356 2133 6840

F + 356 2133 6846

E info@mca.org.mt

W www.mca.org.mt

Malta Communications Authority

Valletta Waterfront,

Pinto Wharf, Floriana, 

FRN 1913, Malta


