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Research Issue

Market Share Dominance & Similar Market Share &
Quasi Monopoly Competitive Environment
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Market Share Dominance & Similar Market Share &

Quasi Monopoly Competitive Environment

« First mover advantage « Homogenous products

« Winner takes all y « Similar technology platform

 Increasing returns « Many firms (eg MNOs, MVNOs)

 Network effect

 Critical mass 3
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Market Share Dominance (August 2019)

$ %

Sy




Similar Market Shares

Market Shares

UK Mobile Communications Industry
orange

T - -Mobile-

s O,

vndhfone




Research Framework

Network Economics, Complexity
Varian, Shapiro, Alexrod, Kaufman, Cohen, Stewart

18 Years
Subscriber _
Acquisition Marketing
Statistics Events
Mobile Operators Mobile Operators

(2,420 data points) (3,000 coded events)
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Research Results

Comparison of UK and Japanese Diffusion Curves
forthe Mobile Communications Industry
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Research Results — Complex Adaptive Behaviour
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